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Where are the teachers/School leaders?

LinkedIn Twitter/X Facebook Instagram

TikTok BlueSky Threads



Where should we be?



What should 
we say?



How can we get 
follows?



How much time 
will it take?



What if we hate social 
media?



Start with the basics

BE SEEN BE KIND BE VALUABLE BE SOCIAL



Be seen

• Post regularly – be consistent but 
within your own capacity

• Share relevant content to the audience 
you want to connect with

• Use a range of media and resources to 
broadcast



Be kind

• Raise up others

• Stay positive

• Be helpful

• Offer prizes

• Share helpful content from others



Be valuable

Make useful content 
– can be behind 
email capture

Offer support Be concise but 
info-packed

Reuse and 
repackage content



Be social

• Join in conversations - #ukedchat

• Be human – establish your voice

• Be yourself – the best version of!

• Connect from real life to in-person 
where relevant and appropriate



Content which works well



Summaries of 
government info



Content with children in



By teachers for teachers



Printable lesson/staffroom content



shareable videos



Influencer 
content



Resources from 
other sources



Look outside 
education for 
inspiration



Where to be 



What do you offer and who for?

Class-based teachers 
or school leaders?

Generalist or 
specialist?

Particular ages/key 
stages?

Multimedia content? Who will buy? Who responds best to 
your content?



linkedin

• For top level connections – headteachers/MAT 
central team staff/school leaders/thought 
leaders

• Thought leadership content

• Longer form pieces and articles

• Repurpose and repackage

• Newer short form images and slides



Twitter/X

• Lots of people moving

• Difficult algorithm

• Still where many teachers and schools 
are

• Short-form content – mostly written 
and images



facebook

• Only really useful in groups – pages 
gain little traction

• Not somewhere for a hard sell

• Useful for running ads with video 
content



instagram

• Video content works best – reels

• Used a lot by EYFS teachers

• Also popular with multimedia users – languages/art

• Growing in business use

• Influencer engagement is high



TIKTOK

• Very short-form visual

• Engaging content 

• Hit and miss



Threads

• Links to Instagram/Facebook 
accounts

• Storytelling content works well

• Difficult to broadcast on



BLUESKY

• Newest uptake of teachers

• Active users from X

• Hashtags currently in use: 

• #ukedchat #uked #TeamEnglish #kidlit
#SchoolLibrarian #primaryschool
#EduSky #Eduskyprimary #SEND



Finding 
your voice



The questions

Where should we be?

What should we say?

How can we get follows?

How much time will it take?

What if we hate social media?



No magic workarounds



Start with the basics

BE SEEN BE KIND BE VALUABLE BE SOCIAL



Get in touch

jodie@lovedtech.uk

jodie@lovedtech.uk

@jodieworld – on 
Twitter/Threads/Instagram /BlueSky

Jodie Lopez – Edtech Ninja on LinkedIN

mailto:Jodie@lovedtech.uk
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